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ABOUT LOWAIRE

Based in Leicestershire, United Kingdom, we are a passionate team that provides a unique mix of 

website development & digital marketing solutions for local, national, and global businesses. We 

work closely with our clients to humanise brands and marketing efforts, whilst working to 

continually to increase ROI and brand loyalty.

Below we have put together a brief overview of our service offerings alongside our pricing, 

however if you have any questions or if you would like discuss retainer based pricing, don't 

hesitate to get in contact with our team by emailing info@lowaire.com or by calling us directly on 

01509 357587.

WHAT IS LINKEDIN?

LinkedIn is a business and employment-orientated online service that operates via websites and 

mobile apps. The platform is mainly used for career development and professional networking 

through various businesses.

It enables you, your brand, or your business to connect with other professional organisations 

within and beyond your industry. You are able to use LinkedIn from various backgrounds such as 

a student, a job seeker or small or large business owners - it is accessible for everyone!

WHAT IS SOCIAL SELLING?

Social selling is the process of using a brand's social media channels, in this case LinkedIn, to 

connect with other professions to develop a connection with them and engage with potential 

leads. This can help bene�t a business in various ways such as reaching their sales targets. 

In other words, social selling can be seen as relationship-building between you and potential 

customers. For instance, actively creating engagement between prospects will give you the 

advantage over other similar industries, making your brand the �rst they think of when they're 

looking to make a purchase.

LinkedIn social selling can help to bene�t your business by connecting you with similar industries 

to yours gaining more potential leads as well as building brand awareness within a business 

platform, which as you can guess is extremely bene�cial.



SERVICE OVERVIEW

The general overview of LinkedIn social selling is to work along side you and your business, to 

generate new leads through LinkedIn. We have three main aims which we plan on achieving 

whilst improving your LinkedIn pro�le which are as follows:

1. To directly reach out to 1,000 of your ideal clients each month via your LinkedIn pro�le, 

looking at potential customers who may have an interest in your product or service.

2. To gain regular and valuable new LinkedIn connections - all of which are your ideal clients. 

It is helpful to know what sort of connections will be useful to your business, that is 

something we can help with.

3. Generate new business enquiries directly through LinkedIn, on average our clients receive 

5 -10 leads per month. 

To set up your LinkedIn lead generation plan, you will �rstly have to sign up to the monthly 

package which starts at [cost] per month based on a single user. We will ask you to give us a 

general description about your ideal client for instance, industry, job title, function, company size, 

location, connection type etc. All these factors will help to contribute to the kind of businesses or 

brands we are looking to put you in connection with. 

Once you have signed up we will send over a questionnaire which will need to be completed with 

as much information as possible, this is also for the bene�t of your business and the outcome of 

your campaign. Your plan will then go live 5 days after you sign up, this is when we start working 

on your campaign!

DIRECT PROSPECT OUTREACH

With the information provided by you we will use LinkedIn to locate 1,000 of your ideal clients 

each month,  which will be compatible with LinkedIn, LinkedIn Premium and Sales Nav. As well as 

reaching out to potential clients we also target 2nd degree connections, this means we will target 

individuals who you share a mutual connection with, which hugely increases connection 

acceptance rates.

Throughout the month you will be able to watch the activity on the requests sent, generally we 

expect 20 - 30% acceptance rate especially in the beginning. However, we understand that all 

companies are different which means that this can vary from business to business.



Once requests start to become accepted we will send a message the following day. The 

message will introduce the prospect to you and your business - providing key information about 

what your business does, what your aims are and how your connection would be valuable. 

If there is no response to the previous message, we will automatically send a second message 7 

days later. This will contain further information about what your business is offering, which may 

be more appealing to potential customers than just the one.

With this we then hope that you will receive feedback from the prospect such as an enquiry, this 

is when you would then takeover to peruse your potential lead. Once a client replies to our �rst or 

second message via LinkedIn, all messages from our end would stop and be passed over to you.

Whilst doing this, our social media team will send you monthly progress reports detailing exactly 

how your social selling is performing and how users are engaging with your business and brand 

– so you won’t miss a trick.



OPTIMISE YOUR LINKEDIN PROFILE 

When wanting to grow your business or brand through LinkedIn it is important to start the 

process right. Therefore, prior to starting your LinkedIn Social Selling campaign with us we 

strongly advice optimising your pro�le to ensure you are showcasing yourself and your business 

in a positive and professional light. Here are some tips we have put together to help you craft the 

perfect pro�le: 

KEEP YOUR PROFILE BASICS UPDATED

It is sometimes easy to forget that your LinkedIn pro�le also needs updating. Whether you are 

new to the platform or starting to explore new opportunities through your business, having an up-

to-date pro�le is essential to the success of your campaign. 

USING A PROFESSIONAL PHOTO AS YOUR PROFILE PICTURE

LinkedIn pro�les that have a picture are 11 times more likely to be viewed than one that doesn't. 

So if you're still showing a silhouette, it's time to make a change and reveal yourself.

Your LinkedIn pro�le should be a current and profession photo of yourself or brand, your picture 

should not be from 20 years ago! It should also be appropriate for the platform which it is on and 

not look like it belongs on a dating site, stock photo site, or social network such as Facebook. 

USE KEYWORDS WITH INTENT

Words are incredibly important, especially when search is a big part of the equation. Using the 

right keywords in your pro�le is the difference between being found and being invisible. Identify 

the words you want to be found for when people use LinkedIn search and use those keywords in 

your headline, summary, and pro�le.  

KEEP IT CONSISTENT

When writing you pro�le summary it is important to bare in mind that this is where you can really 

sell yourself to potential connections. Your summary should expand on what appears in your 

headline, highlighting your specialties, career experience, noteworthy accolades, and thought 

leadership. There has been much discussion about whether it's best to write in �rst-person 

versus third-person narrative here. 



Ultimately, it doesn't really matter either way - just stay consistent with whichever you choose. 

Don't go back and forth between �rst person and third person as it's just confusing and signals a 

lack of attention to detail, which is not something you want to be doing when looking for 

potential connections. In summary of LinkedIn summaries "Keep your ego in check, focus on the 

most relevant details about your career, avoid meaningless jargon, and ensure it's easy to read."



"Keep your ego in check, 

focus on the most relevant 

details about your career, 

avoid meaningless jargon, 



and ensure it’s easy to 

read." LinkedIn 



PROFILE MAKEOVER

At Lowaire we also offer a pro�le makeover package for [cost] which helps you to stand out from 

the crowd. Doing this we can help to increase your LinkedIn pro�le views and grab attention with 

your new, eye-catching and high-quality LinkedIn pro�le. Our pro�le makeover service is designed 

speci�cally to enhance your LinkedIn visibility. But how? 

• Increases pro�le views

• Builds your reputation

• Makes your pro�le look clean

• Boosts conversion and response rates on LinkedIn

READY TO GET STARTED?

If you’re ready to start working with us - great! We’ll just need to know your requirements through 

the questionnaire that we will send over and what you're looking to achieve from social selling. 

Once we receive this information from you, we can then gather all the information together and 

start putting together a project proposal based on your requirements. 

Once you're completely happy with the LinkedIn Social Selling proposal and service outline - we’ll 

just need your signature and you’re good to go. 

If you do have any questions in relation getting started with LinkedIn Social Selling, please don’t 

hesitate to get in contact with us by email or by calling us directly on 01509 357587.



"We offer digital services & 

solutions designed to 

increase business and 

brands online"


